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Test your theory before diving in

THE HUNCH BUNCH



2



3

Our clients

By company profile

Have a theory, not 
ready to quit job. 

Uh-oh! It’s working! 
What now?

On a mission 
to grow.

Let’s take over 
the world!

The Hunch Bunch The Scout The Trailblazer The Titan
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The hunch bunch Package

A-La Carte

$500 Brand Guide (Logo, Colors, 
Fonts, Stock Images)

$300-$500 | Brochure

$2,000 | 8-page Squarespace 
website

gauge interest

Build network

pro designs & low risk

Ideal for those who

• Have a business idea but aren’t 
ready to quit their day job just yet.

• Want to explore opportunities 
without breaking the bank.

• Need guidance on navigating 
early-stage decisions without a 
long-term commitment.

~$2,800-$3,000
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Deliverables
Logo & Branding: Created three logo 
options and a brand guide, blending 
watercolor style with an approachable, 
clean look.

Customized Style: Retained original font 
and introduced a playful yet modern 
design using colors and motifs aligning 
with their values.

Website Redesign: Transitioned from 
Adobe Sites to Squarespace for ease of 
use; provided training for simple, 
independent edits.

Responsive Design: Empowered client 
with tools and support to maintain their 
site without developer dependency.

Case study

The developmental 
journey

• Mobile medical clinic, offering holistic, child-
focused support

• Developmental pediatrics specialist
• Helping families understand and nurture their 

child’s unique strengths and needs.
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Logo Options

Concept 1:

A text-based logo with a box 
representing a continuous journey, 
accompanied by a paint swatch 
symbolizing out-of-the-box thinking 
and a speech bubble to highlight the 
importance of communication.

Concept 2:

Emphasizes a creative, organic 
journey with a pencil and paintbrush 
representing play-based techniques 
and a magnifying glass symbolizing 
the evidence-based approach.

Concept 3:

Combines art and science with a 
paintbrush that doubles as data 
points, forming a match to represent 
the creative spark. The “fire” signifies 
strength and growth, balancing 
warmth and unpredictability.
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Stock images
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Brand guide
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Website
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Deliverables
Brand Guide: Defined brand archetype, 
color palette inspired by Adam’s film 
interests, and consistent brand voice.

Website Refresh: Redesigned for 
logical flow and user-friendliness, 
highlighting a wider industry focus.

Colors & Fonts: Developed a palette 
that captures Media-77's unique, 
cinematic style. Chose the Jura 
typeface for a modern, professional 
look.

Logo Options: Created versatile, 
graphic logos that are easily adaptable 
for various media.

Case study

Media-77

• Founded by a videographer passionate about 
storytelling and cinematic excellence.

• Transitioned from wedding videography to 
focus on commercial projects like real estate, 
documentaries, and music videos.

• Known for a creative, down-to-earth 
approach, offering high-quality media 
solutions for all budgets.
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Logo Options

Concept 1:

Incorporated paint splats and the I-
77 highway sign, combining 
creativity with Media-77’s roots.

Concept 2:

Used symbols like a camera aperture 
to represent cinematic storytelling 
and dynamic visuals.

Concept 3:

Featured a play button and paint 
style to highlight Media-77’s film 
heritage in a modern, graphic style.
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Brand guide
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Website
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Deliverables
Brand Guide: Developed “Caregiver” 
archetype with an authentic, 
approachable tone and values-driven 
messaging.

Colors: Selected calming and bright 
tones to reflect a sense of balance and 
trust.

Logo Options: Designed logos 
embodying stability, empathy, and 
self-awareness.

Website Refresh: Created a 
professional, user-friendly site with 
resources and clear calls to action.

Case study

Wilco therapist

• Led by Tammy Corrales, offering 
psychotherapy and microcurrent 
neurofeedback services.

• Focuses on self-awareness, empowerment, 
and navigating life changes with compassion.

• Works primarily with adults (20s–60s), 
specializing in trauma, identity, and 
relationship issues.

• Target audience values stability, community 
connection, and a human-centered approach.
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Logo Options

Concept 1:

Abstract half-circles symbolize the 
brain hemispheres and microcurrent 
therapy nodes, with a coffee bean-
like shape that subtly connects to 
talk therapy.

Concept 2:

A journey of growth depicted as a 
roundabout map, symbolizing 
overanalyzing loops, with a hand-
drawn profile at the center for an 
authentic, nurturing touch.

Concept 3:

Inspired by Tetris blocks, this design 
resembles a seated person, 
representing growth through 
building blocks and bridging “the 
space between.”



16

Stock images
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Brand guide
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Original flyer
Case study

Avanta360

• Property management company in 
Austin, TX, co-owned by Kirby Taylor.

• Struggled with marketing due to text-
heavy materials that clients often 
overlooked.

• Sought a more effective, engaging 
design to streamline information and 
reduce repeat questions.

Our Approach

• Redesigned the flyer using BANK 
Sales Styles to reach diverse reader 
preferences.

• Created visual hierarchy: bullet points 
and visuals for Action, icons for 
Knowledge, partner logos for 
Blueprint, and personal details for 
Nurture styles.
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Flyer redesign
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Case study

North austin 
neurotherapy

• Founded by Amy McAllister, specializing in 
neurofeedback therapy to support nervous 
system regulation and emotional wellness.

• Provides a welcoming, unclinical setting with a 
practical, evidence-based approach for clients 
experiencing anxiety, brain fog, and stress.

• Serves clients of all ages, focusing on 
accessibility and creating positive outcomes 
through individualized treatment plans.

Deliverables
Tri-Fold Brochure: Designed to 
educate providers and clients on 
neurofeedback benefits and processes.

Clear, Friendly Visuals: Crafted 
approachable and calming visuals to 
resonate with a diverse audience.

Educational Focus: Emphasized 
evidence-based content to support 
credibility and client understanding.
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brochure

Side 1 (Outside)

Side 2 (Inside)
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“I reached out to Nicole with Aducate to 
spruce up an information flyer I use for 
every client I work on signing. She blew me 
away with the results. 

By the time she was finished I was left 
feeling embarrassed by what I had been 
using. Her use of marketing strategies to 
present the same information I was already 
using is stellar. 

She added tons of graphics and organized 
everything in a way that every buyer type 
will see something they like. I can not wait 
to see what kind of response we get! 

For jobs small or big, contact Aducate. They 
will get you to the next level with your 
digital marketing!”

- Kirby T. Avanta360

testimonials

I had a great experience working with Nicole 
and Aducate Digital. I needed a fresh coat of 
paint and a rebrand for my video production 
business, and she hit all my needs head on.

As a video producer it is important to keep 
up to date on current trends and always be 
ahead of the curve when building my brand. 

Aducate Digital had a meeting with me to 
address my needs. We came to a decision 
on a plan of attack, and Nicole quickly went 
to work. 

I now have an updated logo and website, 
and a new strategy to attract clients 
moving forward. These are areas I often do 
not have time for. I highly recommend 
Aducate Digital.

- Adam K., Media-77
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Let’s Connect & inspire.

Nicole@aducatedigital.com

Aducatedigital.com

@aducatedigital

Find me at:




