MARKETING 101

BUILDING YOUR
STORYBRAND
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AGENDA

CURRENT MESSAGING
TYOUR STORY ACTION
ITEMS







How did you gete here? What is the problem your solving? What inspired you to solve this problem? What's your solution?
What does your story look like in 5 years?

What are the values that we are speaking to/from? How will our What is the tone? Are there unique aspects of our
services help people survive and thrive? What will the heroes life voice? Is there jargon/terms needed to educate

look like if she does (or does not) get what she wants? audience?

What lends credibility to your position? What facts or third parties What are the pitfalls? What defines on or off message
can support your claims? Where might your credibility be on this issue? Have messages been tried/failed in the
challenged?

past? What would make what we say new?

Do we know what mediums or channels work well with our target audience? What would you like to try? How much the
channel affect the messaging/tone?



[Why] [What]

Why did you start your business? What solutions does your business provide?

Use the Why, What, Who, and
How content to write your
mission statement.

[Who] [How]

ing? ' 2 . .
Who are you serving? Who are your target audiences How do your services/products help your target audience

survive and thrive?
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" ACTION ITEMS

Learning about your ideal customers — their
challenges, their goals, their demographic , ‘
traits, and so on — helps you set a strategy ]
aimed at attracting the most valuable '
visitors, leads, and customers to your
business.
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S Step 2
Understanding The Hero
®
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https://www.hubspot.com/make-my-persona
https://www.hubspot.com/make-my-persona

" IF YOUR MARKETING EXPERIENCE FEELS LIKE THIS ..

| pick up the ball and
throw it to who?

‘ That's the f|rst-thing

- you've said right.
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| LET S FIxX THAT.
—— CONNECT ¢ INSPIRE.
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